
COMMUNITY 

INNOVATION 

SURVEYS IN 

THE EU

HSE, May 23-24

G. Perani

CIS: the 

innovation 

survey of the 

EU/EEA

1. Development

2. Structure

3. Outcome

4. Future trends



C. Freeman N. Rosenberg K. Smith

1. Introduction of new products 

2. Introdcution of new  methods of production

3. Opening of new markets

4. Development  of new sources of supply for raw 

materils or other inputs

5. Creation of new market structures in an 

industry

The 

theoretical 

basis

Joseph A. Schumpeter

Ideas looking 

for fresh 

evidence

NSF 1985 Pilot 

innovation survey 

Ifo innovat. 

survey in 

Germany, 

since 1979

ESEE Spain, 

business 

strategies 

1990



“

”

20101994 1998

1995

1992 1996 2000 2002 2004 2006 2008

1997 1999 2001 2003 2005 2007 20091993

CIS 4CIS 4CIS 4CIS 4 CIS 5CIS 5CIS 5CIS 5 CIS 7CIS 7CIS 7CIS 7CIS 2CIS 2CIS 2CIS 2CIS 1CIS 1CIS 1CIS 1 CIS 3CIS 3CIS 3CIS 3

OM 1992 (1)OM 1992 (1)OM 1992 (1)OM 1992 (1)
OM 1997 (2)OM 1997 (2)OM 1997 (2)OM 1997 (2) OM 2005 (3)OM 2005 (3)OM 2005 (3)OM 2005 (3)

Innovation Innovation Innovation Innovation 

Measurement Measurement Measurement Measurement 

and Policiesand Policiesand Policiesand Policies

LUX 5/1996LUX 5/1996LUX 5/1996LUX 5/1996 NICE 11/2000NICE 11/2000NICE 11/2000NICE 11/2000 ARHUS 2/2007ARHUS 2/2007ARHUS 2/2007ARHUS 2/2007ATHENS 4/2003ATHENS 4/2003ATHENS 4/2003ATHENS 4/2003

CIS 6CIS 6CIS 6CIS 6

EU Comm. Reg. 1450/2004



C
IS

 c
o

v
e

ra
g

e
 1

9
9

2
-1

9
9

6
C

IS
 c

o
v

e
ra

g
e

 2
0

0
0

-2
0

1
0



11 EU countries 11 EU countries 11 EU countries 11 EU countries 
participating to all CISs participating to all CISs participating to all CISs participating to all CISs 
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The Oslo Manual 
provides the 
methodological 
guidelines

The 

methodological  
harmonisation is 

achieved by 
gentlemen‘s 

agreement

The legal 
base is 
setting 

the basic 
requirements

The CIS structure



Commission Regulation № 1450/2004 implementing Decision  

N.1608/2003/EC concerning the production and development of Community 

statistics on innovation (amended by CR № 540/2009)

The CIS legal base 1/4

EVERY 2 YEARS

The CIS legal base 2/4

EVERY 4 YEARS



The CIS legal base 3/4

The CIS legal base 4/4



The CIS beyond the 

legal base

The CIS 

“harmonised”

questionnaire

is based on a 

modular

design 





CIS 1 – 2 - 3

Since CIS 4 

Have you introduced new TPP 

products?

Have you introduced new TPP 

processes?

Have you introduced new TPP 

products?

Have you introduced new TPP 

processes?

+

Have you introduced marketing 

/organisational innovations?

CIS 2008. Innovation active 

enterprises (%)



CIS 2008. Tech. and non-tech. 

innovation (pct.)

CIS 2008. Innovation expenditure 

(total, KEuros)



CIS 2008. Innovation expenditure 

(average, KEuros)

CIS 2008. Organisational/market 

innovation



CIS 2008. Organisational innovation

CIS 2008. Marketing innovation





Pros

and 

cons



Users’s satisfaction

Future 

trends

� Revision of the legal base

� Measurement of “design” innovation

� Extension of the economic activities covered

� Collect data on groups and multinationals 

� Changing the observation period (2/3 years)

� Improving the quality annex

� From voluntary to mandatory microdata delivery

� Merge innovation survey data with other data 

� Create longitudinal datasets 

� Ease access to microdata for researchers



A process innovation process innovation process innovation process innovation is 
the implementation of a 
new or significantly 
improved production or 
delivery method. This 
includes significant 
changes in techniques, 
equipment and/or 
software. 



An organisational organisational organisational organisational 
innovationinnovationinnovationinnovation is the 
implementation of a new 
organisational method in 
the firm’s business 
practices, workplace 
organisation or external 
relations.

A marketing innovation marketing innovation marketing innovation marketing innovation is 
the implementation of a 
new marketing method 
involving significant 
changes in product design 
or packaging, product 
placement, product 
promotion or pricing 


